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Purpose

Roche Products (New Zealand) Ltd (‘Roche’) commissioned market research to better understand how
highly New Zealanders value their sight.

The research aimed to understand:

e What value does sight have to New Zealanders?
e What is the impact of vision loss on daily life?
e How are New Zealanders caring for their eye health?

Roche engaged Kantar New Zealand to undertake the research.

A survey was conducted, comprising of 1,500 members of the general public. The data is nationally
representative by age, gender and region. The research was completed using a Kantar panel between
Wednesday 2 April and Monday 14 April 2025.

The research findings are provided in this format to enable Roche to seek advice from members of the eye
health community on potential uses of the data.
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o000 Sample definition
Nationally representative of
New Zealanders aged 22-80

years old
6

50%
FEMALE

OTHER NORTH ISLAND
(EXCL AKL AND WEL)

33%

50%
MALE

- -- AUCKLAND | 34%

- === WELLINGTON | 11%

-—--CANTERBURY | 13%

OTHER SOUTH
ISLAND (EXCL CANT)

14%

& Fieldwork method
@& Online research using

Kantar panel
Sample size n = 1500

Age
21%
0 0,
150 18% 18% 16%
12%

22-29 30-39 40-49 50-59 60-69 70-80

Rurality
Suburban 63%
Urban (e.g., city centre) 25%
Rural (have an RD 12%

address)

Fieldwork dates

2nd — 14t April 2025

Financial Position

39% 37%

22%

Comfortable Managing Struggling

Ethnicity
New Zealand European _ 72%

Maori and Pasifika [l 8%

Asian [ 17%

other [l 10%
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91in 10 New Zealanders find it important to get regular eye check-ups, not
far behind dental and general health check-ups

Importance of having regular check-ups

Important 93% 92% 91% 85% 76%

m Very important

= Somewhat important

® Not very important

= Not important at all

General health check Dental check-up Eye check Skin check Hearing check

Q: How important do you think it is to have regular check-ups for the following?
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However, only 2 in 5 New Zealanders get regular eye check-ups, with a
further 40% getting them every few years

Frequency of check-ups

Regularly / occasionally 85% 79% 76% 45% 39%

m Regularly (annually or
as recommended)

m Occasionally (every
few years)

m Rarely (I've skipped it
for a long time)

= Never (I haven’t had
one at all)

General health check Eye check Dental check-up Hearing check Skin check

Q: How often do you get the following check-ups?
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In a nutshell, there is a big gap between those who understand it’s
important versus those who take action to get regular eye check ups

Importance x regular frequency of different check-ups

Frequent, not important Frequent, important

o
<
_|
2
8 e General health check
x
- e Dental check-up
L Eye check o
2
o
L
o
LL
® Hearing check e Skin check
Infrequent, not important Infrequent, important

IMPORTANT (VERY / SOMEWHAT)

Q: How important do you think it is to have regular check-ups for the following?

l(ANTAR Q: How often do you get the following check-ups? © Kantar 2025 | 5
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Those who find it important and get regular check-ups are often older, @
comfortable financially, find sight essential and are concerned about vision loss

Importance of having regular eye check-ups Frequency of eye check-ups

0,
Important 91% Regularly / occasionally 79%

74% 70-80 years old

about vision loss
559% 60-69 years old or as recommended)

- 51% Comfortable financially
50% Sight is essential

72% 70-80 years old
59% Extremely / very
concerned about vision loss
55% 60-69 years old

- 45% Comfortable or managing
financially
43% Sight is essential

m \Very important

® Somewhat important m Occasionally (every

40% Struggling financially

few years)
37% 30-49 years old .
29% Not concerned about gg‘;ﬂ guﬁkléind reglj\llon - eand
vision loss o Other lower North Islan

region (excl Wellington)
29% Maori and Pasifika
28% 30-49 years old

27% Struggling financially
23% Not concerned about
vision loss

m Not very important m Rarely (I've skipped

it for a long time)

Not important at all Never (I haven’t had

one at all)

6%

Q: How important do you think it is to have regular check-ups for the following?

l(ANTAR Q: How often do you get the following check-ups? xx/xx Significantly higher/lower than total © Kantar 2025 | 6
Base: Total Sample 1500



The largest barrier to getting regular eye check-ups is due to
the lack of perceived need, while cost is also a key barrier

Barriers to getting regular eye check-ups

61% Not concerned about vision

. . s loss
My vision seems fine, so | don’t think | need to _ 48% *— 579 Comfortable financially

56% 22-39 years old

44% Females

43% Somewhat / slightly

concerned about vision loss
| don’t have time or keep putting it off - 15%
19% Asian
I’'m unsure how often | need a check-up - 12% < 18% 22-29 years old
15% Males
_ _ 21% Hearing as most important
Other health issues feel more important - 8% < sense

11% Extremely concerned

about vision loss
The nearest optometrist is too far away or hard to get to . 49, < 9% South Island (excl Chch)

9% Rural New Zealand
Another reason - 7%

A

14% Wellington region

Q: What are the main barriers or reasons you don't get regular check-ups to maintain

l(ANTAR your eye health? xx/xx Significantly higher/lower than total

Base: Those not getting regular eye check-ups 891




Sight comes out as the most important sense to 9in 10 New
Zealanders, almost identical to the UK study at 88%

Rank order of the most important sense to New Zealanders

96% 60-80 year olds

96% South Island (excl Chch)
94% Sight is essential

92% Suburban New Zealand

89%

[ ] I
Sight Hearing Touch Taste Smell

l(ANTAR Q: If you had to rank your five senses from most to least important to you, how would you order them?
Base: Total sample 1500




Just over half of New Zealanders couldn’t imagine their life without sight

Importance of sight to overall quality of life

More likely ...

70-80 years old

Extremely concerned about vision loss
Suburban New Zealand

Male

It is the most essential sense, | couldn’t

0,
imagine life without it 55%

30%

It is very important, but | could adapt if | had to

It is important, but | believe other senses (e.g.

0
hearing, touch) are equally vital 12%

4%

It is not very important to me

Q: How important is your sight to your overall quality of life?
l(ANTAR Base: Total sample 1500 © Kantar 2025 | 9



However, only a quarter of New Zealanders are extremely or very
concerned about vision loss in the future

Concern about potential future vision loss

Extremely concerned 11%

Very concerned 16%

Somewhat concerned

26% Are extremely / very
concerned about vision loss
in the future

Slightly concerned 29%

More likely ...

22-29 year olds
- Auckland region
18% - Urban New Zealand
- Asian ethnicity

Not at all concerned

: How concerned are you about the possibility of losing your sight in the future?
l(ANTAR gase: Total sample 150{) P y gy g xx/xx Significantly higher/lower than total  © Kantar 2025 | 10



When faced with a single question, three quarters of New Zealanders
would choose to live a shorter life with all their senses

Trade off between ...

23%

A longer life without
most important sense

40% Hearing is their most important sense
25% NZ European

1 1%

A shorter life with
all senses intact

85% 70-80 year olds

84% Sight is essential

82% Struggling financially

78% Sight is their most important sense

Q: If you had to choose, would you rather live a longer life without it or a shorter life with it?
l(ANTAR Base: Total Sample 1500 © Kantar 2025 | 11



On average, New Zealanders would choose 4.4 years of life in perfect
health over 10 years of life with sight loss, similar to the UK study at 4.6 years

Years of life in perfect health over 10 years without sight

On average 4.4 years of life in

96% perfect health over 10 years of life
33%
I I I i

91% - -
I with sight loss
10 9
Q: Now we are going to ask you a series of questions where you will need to make a choice between two scenarios: living 10 years without sight versus

l(ANTAR living different amounts of time with perfect health (all your senses intact). © Kantar 2025 | 12
Base: Total sample 1500

85%

77%

69%

6

57%

46%

4

40%
36%

PREFERRED OVER 10 YEAR WITH
SENSORY IMPAIRMENT

YEARS WITH PERFECT HEALTH




When we break this down, we can see a clear relationship between the
number of years traded and age — this wasn’t as apparent in the UK study

Average years of life in perfect health over 10 years without sight by demographic

4.5

UK 22-40 4.7 and 41-60 4.7

Total Female Male

22-29 years 30-49 years 50-59 years 60-80 years

Q: Now we are going to ask you a series of questions where you will need to make a choice between two scenarios: living 10 years without sight versus

l(ANTAR living different amounts of time with perfect health (all your senses intact). © Kantar 2025 | 13
Base: Total sample 1500 | Female 755 | Male 743 | 22-29: 230 | 20-49: 575 | 50-59: 272 | 60-80: 423



Seeing faces of loved ones / recognising physical cues and independence
of movement are what New Zealanders would miss most if they lost their sight

What New Zealanders would miss the most if they lost their sight

Seeing the faces of loved ones, recognising
facial expressions, body language and social
cues in conversations

83% 30-39 years old

0y ¢——m—
76% 80% Female

67% South Island (excl Chch)
66% 40-59 years old

Driving or getting around independently 60% <

56% 70-80 years old
40% < 43% Female
42% NZ European ethnicity

Reading books, signs, or screens

. . 40% Wellington and Christchurch region
0
. . P 20% Asian ethnicity
0 -
Seeing your own reflection and appearance - 10% 18% 22-39 years old

16% Auckland region

Other 7%

Nothing — | believe | could adapt over time 1%

: What do you think you would miss the most if you lost your sight? L )
l(ANTAR (B?ase: Total Zample 152/00 y y g xx/xx Significantly higher/lower than total © Kantar 2025 | 14



Summary

Sight is the most valued sense among New Zealanders, mirroring the sentiment in the UK. Just over half of New
Zealanders couldn't imagine their life without sight.

While 9 out of 10 New Zealanders recognise the importance of regular eye check-ups, only 2 out of 5 actually
undergo them. Age and financial comfort play significant roles in the ability and desire to maintain eye health. Those
who get regular check-ups are more likely to be older, financially comfortable, and more concerned about vision loss.
While there is also a notable difference in the frequency of eye check-ups between different regions and ethnicities,
with Maori and Pasifika, and those in the Auckland or lower North Island regions (excl Wel), being less likely to get
regular check-ups.

The primary barrier to regular eye check-ups is a lack of perceived need. This is evident as only a quarter of New
Zealanders are extremely or very concerned about vision loss in the future.

A time trade-off exercise revealed that, on average, New Zealanders would prefer 4.4 years of perfect health over 10
years without sight. This is similar to the UK study, which showed a preference for 4.6 years of life. However, the
gender difference observed in the UK, where men were willing to sacrifice almost a year more without sight than
women, was not as pronounced in New Zealand. There was, however, a clear relationship between age and years
sacrificed, with older individuals more willing to sacrifice years of life - this trend was less evident in the UK study.

Seeing the faces of loved ones, recognising facial expressions, body language, and social cues in conversations are
what New Zealanders would miss most if they lost their sight — especially for females and the younger demographic.
While the ability to drive or get around independently came in second, higher among those in the South Island (excl
Chch) and middle-aged New Zealanders.
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IMPORTANT INFORMATION

Research Association NZ Code of Practice

Kantar practitioners are members of the Research Association NZ and are obliged to comply with the Research Association NZ Code of
Practice. A copy of the Code is available from the Executive Secretary or the Complaints Officer of the Society.

Confidentiality
Reports and other records relevant to a Market Research project and provided by the Researcher shall normally be for use solely by the
Client and the Client’s consultants or advisers.

Research Information
Article 25 of the Research Association NZ Code states:
a. The research technique and methods used in a Marketing Research project do not become the property of the Client, who has no
exclusive right to their use.
b. Marketing research proposals, discussion papers and quotations, unless these have been paid for by the client, remain the
property of the Researcher.
c. They must not be disclosed by the Client to any third party, other than to a consultant working for a Client on that project. In
particular, they must not be used by the Client to influence proposals or cost quotations from other researchers.

Publication of a Research Project
Article 31 of the Research Association NZ Code states:
Where a client publishes any of the findings of a research project the client has a responsibility to ensure these are not misleading. The
Researcher must be consulted and agree in advance to the form and content for publication. Where this does not happen the Researcher
is entitled to:

a. Refuse permission for their name to be quoted in connection with the published findings

b.  Publish the appropriate details of the project

c. Correct any misleading aspects of the published presentation of the findings

Electronic Copies

Electronic copies of reports, presentations, proposals and other documents must not be altered or amended if that document is still
identified as a Kantar document. The authorised original of all electronic copies and hard copies derived from these are to be retained by
Kantar.

Kantar ™ New Zealand is certified to International Standard ISO 20252 (2012). This project will be/has been completed in compliance
with this International Standard.

This presentation is subject to the detailed terms and conditions of Kantar, a copy of which is available on request or online here.
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http://colmarbrunton.co.nz/images/dims/Colmar_Brunton_Terms_&_Conditions_2015.pdf

Suggested citation: KANTAR. (2025, April). Public perceptions of sight in New Zealand. Roche Products (New Zealand) Ltd.
For information on Roche medicines, go toroche.co.nz or see the Consumer Medicine Information and Data Sheets at medsafe.govt.nz.

Roche Products (New Zealand) Ltd, Auckland. Ph: 0800 656 464. www.roche.co.nz
All trademarks herein are protected by law.
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